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TARGET ON NET LIFECYCLE EMISSIONS energy solutions
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ALL BUSINESSES NET ZERO SCOPE 1+2 CARBON FOOTPRINT BY 2040



ENI TARGETS 2050

UPSTREAM
GAS SHARE: ~85%

REFINING
5 MTPA BIOFUELS

CHEMICALS

SPECIALTIES,
BIO & RECYCLED PRODUCTS

FLEXIBLE, RESILIENT

REMUNERATIVE

RENEWABLES
INSTALLED CAPACITY > 55 Gw

energy solutions

GAS & LNG MARKETING AND POWER

AN INTEGRATED
MARKET ENERGY PLAYER

MARKETING
100% SUSTAINABLE FUELS

RETAIL GAS & POWER
> 20 MLN CUSTOMERS

GHG LIFECYCLE EMISSIONS REDUCTION



A GLOBAL INTEGRATED OPERATOR IN THE GREEN POWER VALUE CHAIN energy solutions

INSTALLED CAPACITY | GW DESTINATION MARKETS

>55
70%
OECD COUNTRIES
>25 .
PPA contracts
~15
30%
3 NON-OECD COUNTRIES State companies
2023 2030 2035 2050

DEPLOYING DIVERSIFIED TECHNOLOGIES

o R&D deploymént




RENEWABLES GROWTH

CAPACITY | GW

80%

20%

1.7

1.0
0.4

2020 2021 2022 2023

CAPEX 2020-23| € bln

€2.6 bin
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OUR BUSINESS MODEL

d

Countries with ongoing an Countries of
projects/operation interest

= Mainly organic growth

* Enhancing integration with retail clients



